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In recent years,the development of the network economy and Web 3.0 network 
technology innovation make consumer shopping pattern and information search 
method have a fundamental change. Users not only express their views,experiences 
and ideas about products freely, but aslo communicate and interact with others by 
social media sharing platform. Different from the traditional word of mouth 
communication, dissemination of eWOM is more extensive and influential. 
Accordingly,  consumers’ searching eWOM information behavior on internet is an 
essential role in the process of online shopping. Enterprises are also faced with 
eWOM marketing reform and innovation in this new consuming environment. This 
dissertation analyzes the eWOM information adoption from the perspective of 
consumers on the basis of literature review, aiming to reveal consumers’ choice, 
absorbing and internalization of WOM information psychological process. At the 
same time, this dissertation explores the influencing factors of information adoption 
and these factors impact mechanism in the background of the virtual community, 
which will not only enrich and develop WOM influence research, but also provide the 
guidance for chinese enterprises to implement a scientific and effective eWOM 
marketing strategy and gain a competitive advantage. 
This dissertation will study eWOM in virtual community, construct new 
dimensions, explore new factors influencing eWOM information adoption and test the 
theoretical model through qualitative research and scenario simulation method. The 
dissertation is made up by seven chapters. Chapter 1 is the introduction, which 
introduces the research background, goals, methods, main topics and roadmap. 
Chapter 2 is literature review, which clarifies eWOM and virtual community 
connotation, summarizes factors from three perspectives of communicators, receiver 
and information , reviews dimensions of information quality and source credibility, 















which clears connotation and measurement of six variables including information 
quality, source credibility, tie strength, consumer susceptibility and group 
consensus,at the same time ,and makes a qualitative study about the first two 
constructs through scientific coding process.Chapter 4 is theoretical model, which 
proposes eight main assumptions about the relationship between the six 
variables.Chapter 5 is experimental design, pre-test, scale design and correction, 
which designs two 2×2×2 scenario simulation experiments, a total of 16 groups, 
forms variables’ operational definition, and uses pre-test data to correct scale. Chapter 
6 is formal experiment data collection and hypotheses testing, which uses analysis of 
variance and hierarchical regression analysis mainly. Chapter 6 is research 
implications、limitations and outlook. 
Through theoretical discusstion and empirical analysis, this dissertation draws 
the following four main conclusion: First, in context of virtual community, this 
dissertation finds five vital variables including information quality, source credibility, 
tie strength, consumer susceptibility and group consensus,which have a impact on 
information adaoption. Second, eWOM information quality is composed of clearness, 
appropriate amount , reliablity, relevance, guidance, interactivity. Source credibility is 
composed of trustworthiness, popularity and community status. Clearness, guidance, 
interactivity, popularity and community status are new dimensions,which are not 
found in extant literature.Third, information quality and source credibility have a 
positive impact on information adoption. Fourth, moderation mechanism of tie 
strength and group consensus pass tests.When tie strengh is strong between consumer 
and virtual community, information quality and source credibility have a more 
positive impact on information adoption than weak ties. When group opinion is not 
consensus, information quality and source credibility have a more positive impact on 
information adoption than group consensus. 
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第一章 绪 论 
 1
第一章 绪 论 
根据中国互联网络信息中心(CNNIC)发布的《第 29 次中国互联网络发展状
况统计报告》显示，截止 2011 年底，我国网民规模达到 5.13 亿，互联网普及率
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